From: Abolala Soudavar [mailto:abolala@soudavar.com] 
Sent: Friday, August 13, 2010 1:05 PM
To: 'Sampson, Patricia S'
Subject: Formal demand
Importance: High

To the International Herald Tribune/ New York Times

Attn: Mr. Steph Jespersen

DEMAND LETTER

Please consider this a formal demand for printing the attached ad as a Junior page in the International Herald Tribune according to the price and conditions sent to me by your Ms. Sampson on Aug 03, 2010, which I accept. 

I consider the content of my ad beneficial information for the general public, and one which you should normally publish as an op-ed and free of charge, if you had the best interest of the American public in mind. Should you chose to do so, then it is within your rights to bring editorial changes to my writing. But if placed as an ad, then you have no right to intervene in respect to the style of my writing as long as it is in conformity with you own practice. I believe that the changes you have asked me to implement are discriminatory in nature, and evoke fictitious standards and policies that are contradicted by the very articles of your newspaper, for the following reasons:

1- You do not want me to use a comparison with Goebbels. However, if I chose to evoke Goebbels it is because he propagated false information that led to war. And the crux of my article is about false information propagated by AIPAC and its supporters that, has led, and is leading to war. And the NY Times is far from innocent in this respect. May I remind you that week after week, William Safire peppered his column with the story of a fictitious meeting between Mohammad Atta and one of Saddam’s intelligence officers (Saffire was never shy about revealing his  source as MOSSAD).  That type of false information led to a disastrous war; I am trying to prevent another one.

2- As a matter of general policy, you say “we will not publish  the references to World War II metaphors.” And yet, you consider it absolutely fair that the President of Iran be constantly alluded to and/or compared with Hitler in your articles. I refer you for instance to your August 27, 2009 article, entitled Auschwitz Blueprints Given to Netanyahu,  in which you quote Netanyahu: “We cannot allow those who wish to perpetrate mass death, those who call for the destruction of the Jewish people or the Jewish state to go unchallenged.” And then you take it upon yourselves to link it to President Mahmoud Ahmadinejad through the fallacious quote “wiped off the map,” and qualify him as a Holocaust denier. So Ahmadinejad can be linked to Auschwitz and Hitler but those words must not be used in reference to Israel?

3- The fallacy of your supposed policy is nowhere more evident than when you say in reference to David Ben Gurion : “you state that he used the phrase “Jewish Nazis” as a description of some of those around him.  We find the term, even if he used it, offensive and unacceptable.” I refer you to your August 13, 2003 article entitled How Ben-Gurion Did It: Is Everyone Listening?, and the following section in there : “..that analysis tends to slight the severity of Ben-Gurion's efforts over many years to marginalize the extremists, whom he referred to as ''Jewish Nazis.'' Mr. Begin, whom Ben-Gurion compared to Hitler,..”. In other words, Israelis can call themselves Hitler and Nazi, Israel supporters can use it against Iranians but no one can evoke it against Israel!

4- Quisling was a supporter and appointee of Hitler, therefore when I use a qualifying sentence about a Quisling government,  as a page from Hitler’s recipes, I am just explaining a fact. Your objection stems from the fact that you are hoping most people will not know who Quisling was serving, and not see the rapprochement between Israeli policies and those of Nazi Germany.

5- Also it seems that the allusion to Vichy and Petain (of WWII period) seems ok since they are not directly linked to Israel

6- Let others be the judge of my taste. If you think that references to WWII are of “poor taste” then refrain from using them in your own articles and editorials

7- Finally the policy roadblock about WWII references that you evoke here is as fictitious as another one that you evoked long time ago about “reward ads” and that I have explained on my website. It was a lie, and so is this one. It clearly shows a pattern of systematic discrimination. That is why I have formulated this letter as a formal demand letter. Should you refuse, I shall pursue the matter through all possible means.

Awaiting your decision, I shall remain

Yours truly,

 

Abolala Soudavar

PS- As per your request, I have changed the title font, and the “Advertising” placing. And I have modified the sentence about officers being decorated 

From: Sampson, Patricia S [mailto:sampsps@nytimes.com] 
Sent: Thursday, August 12, 2010 12:28 PM
To: 'Abolala Soudavar'
Cc: Freeman, George; Jespersen, Steph
Subject: RE: Please approve

Good afternoon, Mr. Soudavar—

Please see the email below from Steph Jespersen regarding your ad copy.

Thank you.

Patricia

Patricia Sierra Sampson

International Sales Manager

The International Herald Tribune

The New York Times Media Group

P- 212 556-1202

E- sampsps@nytimes.com
M- 917 626-4660
From: Jespersen, Steph 
Sent: Thursday, August 12, 2010 12:26 PM
To: Sampson, Patricia S
Cc: Freeman, George
Subject: RE: Please approve

Dear Mr. Soudavar, 

Thank you for submitting the attached advertisement to the International Herald Tribune for consideration.  

As the Advertising Acceptability person for the New York times company the advertisement was referred to me.  

As you know we have been  reviewing and accepting advertising such as this for many years and much of your message  is acceptable for publication.  

However, there are some areas where we will need documentation, and clarification before publication. 

In addition, there are some attributions and metaphors which we find to be in poor taste and are not acceptable.    

Specifically, we will not publish  the references to World War II metaphors in this ad.    They can easily be deleted or changed without greatly compromising your 

overall message.   References such as “Propaganda machine that puts Goebbels’ to shame”  can  be changed to just “propaganda machine” without a reference to Goebbels.

And, Nazis who demonized the Jews… Israel has demonized Iran,”   should  be changed to something similar to delete the word Nazis.  Further, “Gaza has become a modern day Auschwitz 

… and slow starvation rather than gas chambers.”    Should be changed to omit the metaphor to  Auschwitz and gas chambers.   

“Israel took a page from “Hitler’s recopies” and set up a Quisling government.  The reference to “Hitler’s recopies” is unnecessary and unacceptable.     The sentence can be restated as simply;  “Israel then set up a Quisling government.”   

In your reference to David Ben Gurion  you state that he used the phrase “Jewish Nazis” as a description of some of those around him.  We find the term, even if he used it, offensive and unacceptable.  Please delete it.   And near the end  of the ad you make use of the phrase, “Goebbelsian propaganda”  now reigns supreme.   Please change this to “Propaganda now reigns supreme.”  

And lastly, the statement that the officers were  decorated for killing innocent civilians, as was the Navy commander, who shot down a commercial aircraft…” should be reworked.  

My reading of this incident is  that the crew and commander were given normal end of tour medals, and were not given any decorations for shooting down this 

commercial aircraft.  It was standard to give medals to all  personnel who completed their tours of duty.    A suggested revision would be:  “And to add insult to  injury, a US  Navy Cmmander and  sailors were decorated at the end of a tour of duty that shot down an  Iranian commercial airliner  killing more than 200.  

The layout of the ad is acceptable.  The headline  should be set in a sans-serif typeface so as not to look like news.    The two “advertisement” slugs at the top should be outside the border.

Along with your name at the bottom, we require, as we always have, contact information in the form of a telephone number or physical address.  An email address is okay, but not in lieu 

of the physical address. 

Again, I thank you for submitting this advertisement and I trust the changes we require will be acceptable to you.

Best regards, 

Steph Jespersen

 

